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Using Social Media to 
Build and Maintain 
Relationships.

@PPPphilanthropy



Social Media
WHAT IS IT?





Social Media
WHY KEEP THE CONVO 
GOING?



47% of Americans learn about causes via social media 
and online channels. 

Source: Avectra



Facebook
DAILY DESTINATION FOR 
MANY



KEYS TO FACEBOOK INTERACTION

Post consistently.

But not too much.

Spark conversation and action.

Use images.

Encourage shares, likes and comments.







Twitter
CONTINUOUS 
CONVERSATIONS



KEYS TO TWITTER

Be in the moment.

Offer more.

Be part of the conversation.

Listen.







Social Media
STRATEGY & MANAGEMENT



“A great hockey 
player plays 

where the puck 
is going to be.”

“A great hockey 
player plays 

where the puck 
is going to be.” WAYNE GRETZKY

One of the greatest hockey 
players of all time



Who is your intended audience?

DEFINE YOUR STRATEGY

1

2

3

4

Where is your audience?

Determine which 3-4 platforms to use.

Engage your audience and cross-
promote.

5 Continue to build relationships & engage 
in conversation.



SO, WHERE ARE YOUR DONORS 
ANYWAY?

Survey your current donors to find out.

Survey or research your prospective 
donors.
Google them. Yes, it’s now a verb.



IMPLEMENT & EXECUTE STRATEGY

Create an editorial calendar.

Create guidelines.

Delegate if possible.

Re-evaluate and tweak periodically.



Source: Avectra



Source: Avectra







Don’t be boring.

5 RULES FOR ENGAGING ONLINE

1

2

3

4

Don’t come on too strong.

Be a good listener.

It’s not all about you.

5 Be yourself.



“You are what 
you share.”

“You are what 
you share.”

CHARLES LEADBEATE
from We think: The Power of 
Mass Creativity



Introduce a member of your staff.

5 IDEAS ON WHAT TO SHARE

1

2

3

4

Show what goes on behind the scenes.

Connect your work to a news story or 
trend.
Share a testimonial from a beneficiary or 
donor.

5 Share a success story.



DONOR BADGES



Linkedin
LEAD GENERATION TOOL



Linkedin has the highest concentration of members 
with the means to give.



Freshen up 
your profile



Update your 
contact advice 
to let people 
know your 
ideal prospect



OTHER LINKEDIN INSIGHTS

Build your connections carefully just as 
you would in your job.

Use Linkedin to research your prospect or 
current donor before your meeting/call.

Engage in your organization’s group(s) to 
facilitate communication with current and 
prospective donors.



• Always continue to find ways to provide value.

• Attempt to bridge the culture and needs of your 

organization with the philanthropic desires of your 

donors.

• Don’t be afraid to show your personality. It’s all 

about relationships, even online.

• Learn by listening to your donors and others.

FINAL THOUGHTS
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Contact me.

apfennig@pppnet.org
Alyssa Pfennig, CAE

317.269.6274 x20

@PPPphilanthropy


